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Kable Media Services, Inc.
505 Park Avenue
New York, NY 10022

Connections
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Dear Kable Clients and Partners,

Fall 2006

As another calendar year is about to close and the holiday season approaches, custom often
dictates (and rightly so) that we look back to enjoy our accomplishments. At Kable Media
Services, we operate under the axiom that the best things lie ahead, and we look forward to
the success and achievements the future holds. Exciting steps were taken on myriad fronts
this year to both recognize emerging (industry and consumer) trends, and advance sales for
our client publishers. We are pleased to announce our progress on some of these efforts in
this issue of Connections.

In an unprecedented partnership, Kable Distribution Services has entered into an exclusive
agreement with NewsStand, Inc., the leading digital distributor for newspapers, magazines,
and other print media since 2001. This partnership allows magazine publishers to increase
readership via the Web, using a digital edition as a stand-alone option or as an addition to
hard copy issues. The technology is cutting edge, yet easy and affordable to implement.
Overall interest in this new endeavor has been enormous. We look forward to working
personally with each and every one of you, watching as your title seamlessly works its way
into the hands of new readers and attracts advertisers who are eager to take advantage of the
new streaming video technology. Read more about this on page 6.

Zip Code Analysis, which you may recall was in test mode a few months back, has proven
to be quite successful in terms of pinpointing distribution and (more importantly) sales
opportunities. On page 6, learn how the results in Fife, Washington (our test market) proved
most valuable.

As always, our clients’ publications are pushing the limits, getting noticed and increasing
sales. Recently, Ms. Magazine has made news with controversial headlines, and the media
frenzy that ensued has translated into increased sales. Fangoria, the world’s leading horror
multi-media franchise, is also making waves with its brand new radio station, new films and
conventions. Details are available on page 3.

Inside this issue of Connections, you will find a number of new titles, special issues and
in-depth reviews. We thank our clients for providing us with a wellspring of innovative and
exciting news, and we hope you enjoy reading up on all the news.

Let me take this opportunity to wish you all a happy, healthy and most enjoyable holiday
season as well as a prosperous New Year!

Sincerely,

40P 0l

Michael P. Duloc
President and COO
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n‘r . w=| The creators of the popular fashion
L bibles The Daily and Fashionweekdaily.
mr“—- MEETTN] com introduce The DailyMinl (48060}
;2{) Portable, timely and news-driven, this
i | 18 the must-read magazine for bona fide
4| fashion lovers. Conceived in response
= to thousands of emails from an audience
L r% 5 hooked on The Daily’s edge and insider
=i | intelligence, The Mini serves as the
| “eae | ultimate guide to the world of fashion.
This title is priced at $2.99 and is
published by IMG Worldewide, Inc. The first issue is on
sale 12/5/06.

LIQUID (45215) speaks to a new
generation of enterprising black men
who enjoy having an active lifestyle
| with the perfect blend of everything
sexy. Covering sports, travel and
beautiful women, LIQUID is the only
black men’s magazine that delivers
luxury lifestyle with an edge. This is a
bi-monthly title is priced at $5.99 U.S./
$7.99 CAN. It went on sale 9/26/06.

8 Just Cards! (47419) is the world’s
ultimate card-making magazine. Inside
the perfectly bound pages of this visually
pleasing title, craft enthusiasts will find a
range of ideas, inspiration and how-to’s.
The fall issue (currently on newsstands)
features 300+ cards, many geared toward
1 kicking off your holiday card-making
| season! Priced at $9.95 U.S. $12.95
CAN. This title went on sale August
15th and is a quarterly publication.

Robb Report Sports & Luxury
Automobile (48 785 is the most recent
addition to the long list of luxurious titles
from this extraordinary publisher. Page
after glossy page is filled with the latest
and greatest in high-end automobiles.
Those seeking information on exclusive
new cars will not be disappointed! This
title is priced at $7.99 U.S./ $9.99 CAN
and is on sale 11/14/06. It is published
annually.

B Bed & Breakfast America (47512)

has been created by innkeepers who
are dedicated to the B&B lifestyle.
Each issue will have regular articles
including featured inns, food and wine,
a road trip adventure, interviews and
product reviews just to name a few! In
addition, every issue will contain the
Bed & Breakfast America directory,
an easy to use guide to find just the
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inn you’re looking for. This is a quarterly title priced at
$7.99 U.S. and $8.99 CAN. The first issue went on sale
9/20/06.

g Pure Inspiration (46833) helps
I8 neople achieve more of their dreams;
=8 positive thinking, self-improvement
and inspiring real life stories. Plus, each
issue will include a 3-month 11x17
poster calendar with uplifting quotes
— an added value to the consumer.
This title is priced at $5.99 U.S./
$7.99 CAN and went on sale 9/5/06.

5| Rockford Life (47006) is a lifestyle
magazine and comprehensive guide
81 to the Greater Rockford (Illinois)
area. It branches into the northwest
Illinois region. The title showcases
Rockford’s diverse lifestyle, people
and entertainment opportunities.
o Rockford Life is published 10 times
8 per year and is priced at $3.99 U.S.
The first issue went on sale 11/9/06.

| Sactown (45355) is the magazine
for modern Sacramento. The focus
7| is on local food, art, politics, people,
parties, architecture, fashion and
everything that reflects this dynamic,
| fast-changing city, with every story
executed at a national-magazine
level. The target market is young
cosmopolitans — affluent Sacramentan’s
in their 20’s, 30’s and 40’s. This is a
bi-monthly title priced at $3.99 U.S.
The first issue is on sale 11/28/06.

The Bride & Bloom (47315) magazine
is the only U.S. bridal magazine that
40 is solely focused on wedding flowers
and décor. Their goal is to inspire and
provide the bride with extraordinary
visual aids and content in order to help
her visualize different combinations of
colors and flowers against bridesmaids’
dresses; to help her see the possibilities
of how a reception room can be
transformed. This is a quarterly title
priced at $5.95 U.S./$7.95 CAN.
The first issue went on sale 7/18/06.

1.8.2.2.8.0.0.0.0.0.0.8 ¢

More on Page 3
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Fuse, the nation’s only viewer-influenced music television network and Fangoria
Entertainment, the number one brand in horror for the past 25 years, recently
debuted the first-ever televised Fuse Fangoria Chainsaw Awards on Sunday, October 15th at the Orpheum Theatre in Los
Angeles. Buzz bands 30 Seconds to Mars and Avenged Sevenfold have signed on to lead the list of acts to perform during the
telecast. Rob Zombie and his actress wife Sheri Moon Zombie, The Used, Slipknot, Chingy, Fall Out Boy, Korn’s Jonathan
Davis, Gym Class Heroes and Cobra Starship were among the first presenters to jump aboard this Halloween-season awards
event. Hosted by the irrepressible Jamie Kennedy, the event spotlighted the best in horror-themed cinema, music and television.
The Fuse Fangoria Chainsaw Awards premiered on Fuse Sunday, October 22nd at 9:30 pm ET.

The editors of Fangoria and Fangoria.com, the leading horror magazine and online destination, joined forces with the music
experts at Fuse to develop a host of categories and nominees, from the straightforward to the sublimely offbeat, to honor the best
in horror-themed film, television and music. Categories include: “Best Butcher (Villain),” “Chick You Don’t Want to Mess With,”
“Creepiest Kid,” “Prince of Darkness (Darkest Male in a Music Video),” “Best Video Inspired By A Horror Film” and “Femme
Fatale (Most Evil Female Character in a Music Video).”

This year’s fright-fest featured a “black carpet” pre-show with a critique of the fashions of the arriving star nominees and
presenters, live performances by some of the biggest names in pop, rock and hip-hop as well as a “Gala of Gore” post-show, an
after-party attended by music and film A-listers. To see this year’s winners, visit www.fuse.tv and www.Fangoria.com.
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Ms. Magazine (46962) is once again making waves in the
media with the controversial fall issue. A week before the fall issue m,
of Ms. hits newsstands, the media was already buzzing about the E"Fu!m
cover story, “We Had Abortions,” a campaign to put real women’s n s
lives back into the abortion debate by publishing some of the .
thousands of signatures to the Ms. Petition for Safe, Legal and

Accessible Abortion and Birth Control. An AP story ran recently
about the Ms. petition, and was quickly picked up by countless

newspapers and websites worldwide. Let’s keep ‘em talking! [T B T
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Palm Beach Media’s Titles!

Each title focuses on the elegant lifestyle of their respective

New Titles, continued domains - bringing readers a wellspring of knowledge on up and
coming designers, creative decorators and local activities that will

Started in 1974, Scottsdale Magazine (47672) both inspire and assist residents. Each glossy page is beautifully

is a regional lifestyle title presenting affluent turned out, and readers will flock to each title month after month.

Southwest living and serving the interests of those who Each magazine is published eight times per year and is priced at

live well. Editorial content covers couture fashion, fine $ 3.99. They went on sale 10/31/06.

dining, luxug real estat.e and aut(?motive,. furnishings, Boca Raton Homes and Lifestyles

fine art apd jewelry, national and international travel, Sarasota Homes and Lifestyle

personality profiles, wealth management and health Palm Beach Homes and Lifestyle

articles. This is a a monthly title priced at $4.95. The
last issue went on sale 10/31/06.
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Here’s WHAT'S NEw

SuBSCRIPTION FULFILLMENT SYSTEM

The following system enhancements have taken place over the past
several months to many existing fulfillment systems to better meet
client needs and to remain compliant with regulations.

1. As a result of new ABC / BPA regulations, Kable has made
additional enhancements to ABC / BPA reporting. Two new
reports have been created (Regional Breakdown by Program
Type and State Breakdown by Program Type).

2. Donor Control information is being captured to allow tracking
of the entire gift recipient dollars by donor, for a given day.
These changes will allow for reporting recipient dollar amounts
by donor in the data warehouse.

3. Publishers now have the option to identify and select orders that
may qualify for a supplement issue or issues. On a daily basis, the
inventory may be monitored to review the inventory reservations
based on new orders, renewed or reinstated orders, and change

of address reinstated orders. This feature services the publisher’s
customers by providing them a supplement issue based on a “first
come, first serve” process.

4. New controlled circulation processing was put in place to allow
three separate ways to identify and process controlled circulation
orders by comparing the type of the new order against the type

of the existing orders on file for the subscriber. The comparisons
being done are: controlled on controlled, controlled on paid,
controlled on bill-me-later, paid on controlled, and bill-me-later
on controlled. Publisher policies determine if new orders are
handled as renewals (meaning all existing orders are reverted/
removed), are handled as extensions, or rejected. The three
controlled circulation options are:

A. Special pub-dependent logic routines. Currently, this
option is not being utilized.

B. For publications that do not distinguish between the
controlled circulation types (list, requestor, or member),

a new option exists to establish the correct handling of each
order combination.

C. For publications that do distinguish between the controlled
circulation types, an option exists for the correct handling of
each order combination and controlled circulation type. This
option also allows the ability to make decisions based on the
current “qualification date” on the subscriber’s demographic
record.

5. For titles that have many different sales tax amounts, the offer
file validation process was modified to allow a title to set up offers
with just the offer amounts. A flag was added to the subscription
master file (SUBM) to flag if the title includes sales tax in the
offer file amounts. If the title does not include sales tax in the
offer file and a non-agency paid order is received for a subscriber
living in a taxable domestic state, the amount paid will be checked
to see if it is within the SUBM over percentage of the offer
amount. Ifit is, the order will go on file without adjusting the
term and will not print on the offer file exception report.

6. The first phase of revert processing was added to the Kable
Customer Service System (KCSS). This allows the customer
service operators to revert/remove existing orders through KCSS.
It also calculates the amount of refund the subscriber will receive
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for the reverted/removed order(s).

7. All Midwest clients have been converted into the
new order segment structure, which will allow for more
accurate stating of earned and deferred income by order.

To further tighten the security of client data, Kable has
strengthened security practices for access to Inside Kable
News. The new portal through which all client users access
Kable systems, including K-Net, KCSS, K-View, WMS,
PrintNet-T message samples, on-line web/cage reports and
more, has been redesigned for ease of use and to provide
industry proven encryption technology to provide more
secure access.

In addition to interface changes, passwords for
accessing K-Net have increased in length from four to
seven characters. This change supports industry guidelines
for strong passwords that prevent security breaches.

Lastly, Kable continues to invest in software and
hardware upgrades that mitigate the risk of hacking into
Kable’s systems. Through all of these means, we are better
able to ensure the security and safety of client data.

KasLe PRODUCT SERVICES

Kable Product Services (KPS) has begun sending e-mail
alerts to its clients notifying them of any new receipt of
inventory as well as any items inventory quantity falling
below a pre-determined minimum quantity or reorder
point. Response to date has been very positive.

Did you know KPS mails on average 1,000 individual
back issues and/or replacements orders out each day?

Keep in mind KPS has a jumbo inserter capable of
handling up to 8 inserts into a 9”’x12” envelope. Are you
sending premiums or producing mailings we could help
you with?

Work has been completed to link our Kable Membership
Fulfillment System (K-MFS) to our Kable Order
Processing System (K-OPS), allowing us to provide
our Membership clients the ability to utilize our full-
featured order fulfillment system. This allows for combo
(Membership and Product) orders with a single charge
to the credit card and a single shopping and/or customer
service experience.

K-MFS is rolling out a new look and feel to the
registration and customer service pages of the Fulfillment
Management Associations’ (FMA) website to highlight
recent enhancements to the system’s web interface
capabilities. Association members, through a login process
linked directly to the member database, are presented with
Membership and Event options and pricing based on their
membership status. Ex-members retain login capabilities,
but are automatically flagged as “inactive” and presented
with different pricing options. Required data fields for
persons utilizing the login process are pre-populated based
on previously provided user information.

More on Page 6
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Chaln I_I“ks Your GUIDE TO THE TOP RETAIL CHAINS THROUGHOUT THE U.S. AND CANADA

MADPRPKRETING NEWS

PEOPLE ON THE MOVE

* In Phoenix, AZ Louis Diab is now in charge of the magazine
category at CIRCLE K stores.

+ At SHAWS SUPERMARKETS, Mark Langelier is the new
magazine & book category manager.

* Sheldon Schneider, at A&P CORPORATE, has replaced Terry
Walsh as the Magazine & Books buyer.

* Kelly Holmes is the new Magazine Buyer at Shopper’s Drug
Mart, Toronto, On. She replaces Ian Richardson who resigned to
pursue other interests.

» Lisa Lamers has replaced Yolanda Thursdby at AAFES in
Dallas, TX as Magazine Buyer. Yolanda has been promoted to

another department within AAFES.

CHAIN HAPPENINGS:

* Yucaipa Cos, an investment firm, has purchased a 12% share
in SUPERVALU INC. That supermarket operator, due to its
acquisition of most of ALBERTSONS, is the second largest chain
in the U.S. Yucaipa also holds a 20% of WILD OATS MARKETS
and 40% of PATHMARK.

* The largest convenience store chain in country, 7-ELEVEN INC.,
has purchased 206 WHITE HEN PANTRY stores in the Chicago
area and 55 in the Boston marketplace.

* GIANT FOODS LLC., an Ahold division located in Carlisle PA,
has bought 14 CLEMENS MARKETS, with stores in the suburbs
of Philadelphia.

* RITE AID, Camp Hill, PA, will grow to approximately 5,000 drug
stores when it converts the 1,521 ECKERDS and 337 BROOKS
DRUGS after a merger with the Jean Coutu Group is completed.
RITE AID claims to be the largest drugstore chain in the East Coast,
and it is the third largest national drug chain behind WALGREENS
and CVS.

* TESCO update : The chain’s first store in the Southern California
market will be larger than the expected super-convenience store
format, as previously reported. With a target opening of mid-2007,
the British company purchased a former ALBERTSON store in the
Glassell Park neighborhood, near Dodger Stadium, northeast of
downtown Los Angeles.

* Not long ago, MARSH SUPERMARKETS was the top chain
in the Indiana marketplace. Now the Marsh family is no longer
operating the stores; the sale to Sun Capital Partners has been
finalized ...

* The Chicago Tribune reported that SUPERVALU INC. will sell
22 CUB FOODS to STRACK & VAN TIL. This was done at the
government’s behest, when SUPERVALU bought ALBERTSONS,
including its Chicago-area JEWEL-OSCO stores.

« HOUCHENS in Bowling Green, KY, is converting all of its
stores to various IGA banners, including Hometown IGA and
IGA Express.

« Citing test stores in Texas and Illinois that have registered increased
sales as a result of tailored mixes, WAL-MART announced it will
segment store assortments to reflect the needs of the surrounding
community.

» The hottest topic this fall has been the potential of a Ahold-
Delhaize merger. The largest potential obstacle is the overlap in
New England of the two most profitable divisions for both: STOP
& SHOP (Ahold) and HANNAFORD BROS. (Delhaize).

For more information on marketing events and initiatives, please contact:
Rick Bohs, National Marketing Director
Kable Distribution Services, Inc. * 505 Park Avenue * New York, NY 10022
Phone (212) 705-4629 « Fax (212) 705-4667 * e-mail: rbohs@kable.com

Kalmbach Publishing 2006-2007 Product Highlights, continued

Scale Auto(46785)

April 2007 issue: (on-sale date: February
27,2007) This issue will be poly-bagged
with a value-added 16-page booklet,
focusing on answering a variety of the top
modeling questions. $6.95 US.

The Writer(46787)

January 2007 issue: (on-sale date:
December 12, 2006) This issue will be
poly-bagged with a value-added 16-page
booklet, How to get your novel published.
$6.95 US. NEW SPECIAL! The Writer
Guide to Fiction (on-sale date: October
2007) Based on the success of The Writer
Survival Guide, this all-new special issue will feature the
same smaller bookzine format and will focus on everything
you need to know about improving your fiction writing!
Price TBD.

e Garden Ra:lways(46780)

| | January 9, 2007) Thls annual Jumbo issue
will include an extra 16 pages of editorial
features. $6.95 US.

Classic Toy Trains(46776)
NEW SPECIAL! More All-Star Electric
Trains (on-sale date: October 17, 2006)
8| Based on the success of All-Star Electric

{ Trains of the 1950’s originally released in
2005, this all-new special collector’s edition
will feature the “most electrifying” toy loco-
motives of the 1940s and ‘50s from Lionel,
Flyer, Marx and others. This title is priced at
$7.95U.S.

Page 5



rbohs@kable.com

Aﬂ’@ﬂdﬁ@
Breaking News!

In the world of auto racing, nothing has heen more exciting and inspiring
than the rise of female race car drivers. Fearlessly competing against their
male counterparts, several female drivers have made their marks in this
popular sport. Not only have these women shown they have what it takes to
master what was once a male-dominated sport, but they’ve done so in such
a ways as to inspire a new breed of racing fans: young girls who want to
emulate their cool-and-in-control idols!

Longtime readers of Archie Comics know that the ever-popular Betty
Cooper is fearless in her own right. It's only natural that her interests in
sports in general and auto mechanics in particular would combine for the
inevitable: Betty Cooper, RACE CAR DRIVER!

Archie #572 (46'747)

“The Fast Track to Success”: Move over, Danica Patrick
- you've got nothing on Betty Cooper and Indianapolis
has nothing on the Riverdale 500! Mr. Lodge is the
proud sponsor of one of the swiftest motor sports
teams around, but his pride runs out of gas when one
of his rivals lures away his top driver and pit crew!

Not to worry though - Betty Cooper has offered to get
behind the wheel, with Archie and the gang as her
makeshift pit crew! Does Betty have what it takes to
out-race the overconfident male drivers? Rev up your
engines for action and excitement in this fast-paced
tale! Ships 1/3, 32-page, full color comic, $2.25 US.

Here’s WHAT’S NEW...CONTINUED

Location, Location, Location

You may recall an article in the spring issue of
Connections that discussed Kable Media Services Zip
Code Analysis and Distribution Plan proposal. At the time,
tests were being rolled out in Fife, WA. Zip code data from
subscription fulfillment and comparative newsstand sales
data from distribution were used to seize opportunities for
both the publisher’s single copy and direct mail efforts.
CurtCo Media Labs (publisher of Robb Report as well as a
host of other titles) agreed to be the first to embark on this
experiment, in the hope that the addition of both subscription
sales and demographics to comparative distribution analysis
would achieve the goal of finding and adding quality retailers
located in zip codes which have the right “stuff” for Robb
Report.

Recently, the numbers have come in, and all parties are
more than pleased with the results. In comparison with the
previous six issues, there was a 104% increase in dealer
coverage. The test issue of Robb Report saw an average draw
increase of 65.5%, and an average sale increase of 65.2%. Of
course, this is all very good news. Kable will continue to test
additional markets before applying this data analysis to more
titles. For more information on Zip Code Analysis, please
contact your local Account Executive.
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Betty & Veronica #2324 (46'748)

“Best Friends”: Can it be true? Is Veronica really moving out
of Riverdale? Apparently so, but she just can’t shake the
memories of all the good times she had with Betty, Archie
and the rest of the gang. Will Veronica find a way to make
her father change his mind about the move? “Kissing Up”:
So how good are the boys of Riverdale High when it comes
to kissing? Betty & Veronica aim to compare notes...even
if that means staying up all night and getting no sleep
at all on their sleepover! Ships 1/24, 32-page, full color
comic, $2.25 US.

.

Jughead & Friends Digest #17 (46851)

“New Super Kid in Town”: When a new reality show
seeking real-life “super heroes” hits Riverdale, Chuck

and Jughead rise to the challenge, creating super-heroic
secret identities for themselves. Along the way, we meet

a plethora of hero-obsessed contestants...and one new
kid who wants nothing to do with any of it. Could it be the
mild-mannered newcomer secretly is a real-life hero? You
won’t want to miss the high-flying answer! Ships 1/10,
32-page, full color comic, $2.25 US.

Sabrina the Teenage Witch #82 (47040)
“Salem Returns”: As Sabrina continues her “magic free”
life, her aunts are more and more concerned. They can’t
figure out why Sabrina would want to deny her special
gift. When all seems lost, Salem concocts a scheme that
may force Sabrina to return to magic...which would be
bad news for Harvey, who is really enjoying how care-free
Sabrina has become! Ships 1/17, 32-page, full color
comic, $2.25 US.

KasLe Mepia Services Now OFrers A DicitaL OpTioN FOR PUBLISHERS

This fall, Kable announced an exclusive partnership with NewsStand,
Inc., the leading digital distributor for newspapers, magazines, and other
print media since 2001. This strategic alliance enables publishers to
increase readership and exposure via the Web, using digital edition for
subscription and single copy sales at a lower cost. All digital delivery is
ABC compliant and approved!

“We are extremely pleased with our Kable Media Services
alignment. Kable’s enthusiasm for digital edition publishing,
combined with their ability to market NewsStand-
powered digital edition products to hundreds of magazine
publishers, provides both companies with an ideal platform
to accelerate the print industry’s move into digital
distribution,” commented Kit Webster, President and CEO

NewsStand, Inc.

NewsStand, Inc. is the leading digital pariner for premier publishers
of newspapers, magazines and books and is one of eContentMagazine's
Top 100 Companies. Currently, the company distributes digital content
and provides delivery solutions to over 200 magazine and newspaper
fitles in more that 120 countries. NewsStand is a privately held company
headquartered in Austin, Texas, with offices in New York City, Germany,
and the United Kingdom. Investors include Adams Capital Management,
Noro-Moseley Partners and the New York Times company.

For more information on bringing your fitle to life in digital environment,
please contact your local Kable Account Executive.



INTERNATIONAL SALES

KABLE INTERNATIONAL VIP DINNER
DISTRIPRESS BARCELONA SPAIN - OCTOBER 16, 2006

During October 15th to 19th, the 51st annual Distripress Congress was held in the beautiful city
of Barcelona, Spain. It was a busy week and our International team held over 70 meetings with
our International distributors to discuss effective distribution and sales development of our Client
Publishers titles.

On Monday October 16th, Kable International hosted a VIP Dinner at the Barceloneta restaurant.

Attended by a total of 60 VIP guests, from International distributors representing over 20 countries to
several of our Client Publishers that are Distripress members. As you can see from the photos below,
our VIP guests had a great, relaxed evening as they enjoyed some excellent Spanish food and wine.
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KaBLE’s Back PAGE

m KALMBACH PUBLISHING Ca 2006-2007 Product Highlights

Art Jewelry(46760)

January 2007: (on-sale date: December 5,
2006) This issue will be poly-bagged with a
# 16-page booklet featuring a compilation of

i the best tips and instructions from our popular
Basics section in the magazine.

$6.95 US.

Astronomy(46770)

'] December 2006: (on sale date: October 31,
| 2006) This issue includes a 16-page Sky

Guide for 2007 pullout section detailing the

best sky events for 2007. Skygazers can look

| forward to prolific meteor showers, gleaming

planets, and 2 total eclipses of the moon.

| $6.95US.

Bead & Button(46772)

2 December 2006 issue: (on-sale date: October
31, 2006) This issue will be poly-bagged

with “Great Beading Tips” a 16-page booklet
including 60+ beading tips, shortcuts, and
reference tables for wire, thread, metal, and
more! $6.95 US.

NEW SPECIAL! Beading Basics: Essential
Techniques (on-sale date: December 19,
2006) The first beading magazine with a companion DVD that
teaches readers to make beautiful jewelry using simple techniques.
The DVD features segments from Beads, Baubles, and Jewels,

the public television show presented in over 100 markets across
the U.S. Over 40+ necklace, bracelet, earring, and ring projects
feature popular techniques such as stringing, bead stitches,
wirework, and more. There’s no better way to learn to make
jewelry than watching our expert editors demonstrate the steps
and techniques! $9.95 US.

mrmy=w| BeadStyle(46772)

; t}'.ie' NEW SPECIAL! BeadStyle Around the

5% 5 World (on-sale date: November 14, 2006)
This special issue with 50+ projects will

i showcase jewelry inspired by styles and/or
materials from around the world. Readers
will use global gems to make jewelry with an
| international flair. A trip around the world
with jewelry project inspiration from North
America, South America, Europe, Asia, and Africa. ALL-NEW
projects. $6.95 US.

ekl Model Railroader(46784)

“ETI[Ter=1: = 4 January 2007 issue: (on-sale date: December

12, 2006) This will include a bonus16-page
booklet devoted to one of the most popular
areas of model railroading — constructing
scenery for a layout. $5.50 US. Annual - Model
Railroad Planning 2007 (on-sale date: February
27,2007) This special issue provides expert
planning and problem-solving tips to help
readers create their own layout. Plus, this issue includes a bonus
booklet! $7.95 US.

Trains(46788)

January 2007 issue: (on-sale date: December
12, 2006) This expanded issue will include a
special section on the greatest railroad states as
voted by the readers. $6.95 US.

Classic Trains(46777)

NEW SPECIAL! Steam Glory 2 (on-sale date:
November 21, 2006) Based on the success of
Steam Glory originally released in 2003, this
all-new special collector’s edition will feature
a slightly oversized format and will focus on

8 the heart of classic railroading — steam engines!
1 $8.95 US.

ewoeal | FineScale Modeler(46779)
M&l&r Annual - Great Scale Modeling 2007 (on-sale
=zPAINT & == date: January 16, 2007) Inspires both beginning
Tf_EMHER ARMOR  IPv| experienced modelers alike. Showcases

= some of the best models from premier shows
and contests worldwide. Also includes
portfolios of master modelers work. $7.95 US.
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